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Analysis of touristic
demand In Europe

i The real and the potential demand
- In accessible tourism for all
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Analysis of touristic
demand In Italy

The real and the potential demand
In accessible tourism for all

- 3% with special needs

- 7% elderly people

- Half milion decide not to undertake
a trip due to lack loyalty information

Disabled people have the same needs
as the other guests, the only difference
IS the way to their statisfation



MOTIVATION FOR
TRAVELLING

WHAT ARE THE FAVOURITE ACTIVITIES

ENOGASTRONOMY



THE SEGMENTATION

THE MOST
APRECIATED SERVICES

5°Cultural opportunities  (exibitions,
concerts, etc...)

CHANGE ONLY THE RANKING



WHAT DO THESE
TRAVELLERS WANT

TOP FIVE

Cordiality, good will of

42,6
people

Absence of hindrances

Public transport
efficiensy/accessibility

Artistic value and
accessibility of sites

Quality environment,
equipped urban parks
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People over 75

Persons with motor difficulties

Persons with food intollerances

Blind

Deaf

Other F
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Puo, su dati EBIT, 2004

GUESTS WITH
SPECIAL NEEDS

THE HOLIDAY MAKER'S
DIFFICULTIES

90,0



GUESTS WITH
SPECIAL

THE HOLIDAY MAKER'S
DIFFICULTIES

Architectural

barriers
Reliable 43%
informations

57%

Puo, su dati EBIT, 2004




RIGHT VISION
OF THE
MARKET

- DISABILITY
- ACCESSIBILITY

- TOURISM

THE MOST IMPORTANT WORD:

THE TRAVELLER WITH DISABILITY

IS, OVER ALL, A TOURIST INTERESTED
TO SPEND A NICE HOLIDAY IN A
CONFORTABLE SITE




...FROM DISABILITIES
TO NEEDS

9 TARGET GROUPS

+ PERSONS WITH FOOD ALLERGY

+ PERSONS WITH ALLERGIES

+ FAMILIES WITH CHILDREN IN PUSH CHAIR
+ PERSONS WITH OBESITY, PREGNANCY

+ ELDERLY, CARDIOPATIC, LIMPING

+ DEAF OR LATE-DEAFENED

+ BLIND OR VISUALLY IMPAIRED

+ WEELCHAIR USERS WITH ASSISTANCE

+ INDEPENDENT WEELCHAIR USERS

TO AVOID STEREOTYPES
DISABLES = SOCIAL

V4A

village for all



V4A

village for all
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+ SIPUQO’ Laboratorio Nazionale
Turismo Accessibile
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Everybody
Holydays!

L

VAA CARD

Fidelity Card
*Promotion
*Special advantage
eSpecial discount
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| EUROPEAN NETWORK
5 \ TOMORROW

Everybody

Holydays!



V4A SERVICES
for Camping and Village

Everybody
Holydays! | Staff Training
y | customer services
2 housekeeping
management

technical department
Transparent Accessibility
*Assistance in the project
*Selected companies and product

V2. A Approved

*Master Plan removing architectural
*barriers




TRANSPARENT ACCESSIBILITY

UNIVERSAL DESIGN

THE RIGHT WAY

P Rotorty Wil




V4A Suggestion

MORE SATISFIED NEEDS

GROWING OF
THE POTENTIAL CLIENTS




V4A Suggestion

01 KNOW HOW

+ GOOD WILL PEOPLE
...FROM DISABILITIES TO NEEDS + TRAINING STAFF

+ PEOPLE’'S CORDIALITY

+ ATTENTION TO NEEDS

+ MORAL & SOCIAL VALUE

+ AN ECONOMIC GROWING
«+ A PUBLIC VISIBILITY
4+ DIFFERENTIATION SUPPLY




Everybody
Holydays!

STRAINTS to OPPORTUNITIES
W.VILLAGEFORALL.NET



